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Utilising Data to Improve Prosperity 
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Data is an Important Catalyst to Stimulate Change 

The Role of Data The Impact of Data 

Data provides an 
unambiguous 
picture of the 

problem 

Data highlights the 
directional trend 

over time 

Data provides a clear landscape of the 
current state of the situation 

• Makes the case for what the  problem is 
and defines the magnitude of the problem 
 
 
 

• Refines the selection of intervention tools 
for more accurate and appropriate action 
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How Does Data Drive Prosperity? 

 

Connotes enduring, sustained state of peace, wealth, 
success, etc. 

What Role Can Data Play in Driving Prosperity? 

Data sustains the attention and focus 
of stakeholders on a situation/problem 

while providing potential solutions  

• “What gets measured gets 
managed” – Peter Drucker 
 

• What gets managed [well] gets 
improved 
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About EFInA 
Data in Action 
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About EFInA 
 Financial sector development organisation promoting financial inclusion in Nigeria 
 Funded by DFID and Bill & Melinda Gates Foundation 

Vision “Leader in facilitating an all-inclusive and growth-promoting financial system” 

How We 
Work 

 Research 
 Innovation 
 Advocacy 
 Capacity Building 

 

Pillars 

Presenter
Presentation Notes
About EFInA:
Enhancing Financial Innovation & Access (EFInA) is a financial sector development organization that promotes financial inclusion in Nigeria. 

EFInA’s vision is to be the leader in facilitating the emergence of an all-inclusive and growth-promoting financial system.  

EFInA is funded by the UK Government’s Department for International Development (DFID) and the Bill & Melinda Gates Foundation.

EFInA’s holistic approach to expanding access to financial services for all, especially for low income households is based on the following pillars:

Research: Providing credible market information on the Nigerian financial sector.
Innovation: Catalyzing the development of innovative inclusive financial services for the unbanked and under-banked population in Nigeria, through our Innovation Fund.
Advocacy: Advocating for the development and implementation of policies that create an enabling environment for financial inclusion.
Capacity Building: Through workshops, study tours and fora, we trigger debate and stimulate discussions on pertinent issues in the financial sector and impart knowledge from organisations that have had success in developing innovations and business models that drive financial inclusion.
Key survey objectives:
The broad objective of the EFInA Access to Financial Services survey is to generate relevant and reliable  data on the demand for and usage of a range of financial products (both formal and informal) by the adult population in Nigeria. The survey aims to:

Provide credible data that can support evidence based financial inclusion policies and highlight opportunities for policy reform 
Establish credible benchmarks and indicators of financial penetration in Nigeria
Document usage of financial products across both formal and informal sectors
Provide a comparison of access to financial services in Nigeria from 2008 to 2010
Provide insights into regulatory and market obstacles to growth and innovation in the financial sector
Identify the financial needs of the adult population and thereby give service providers the opportunity to develop innovative products to serve them
Analyse the market potential of the low income segment
Survey coverage & methodology:
Nationally representative sample of Nigerian adults (18+) across all 36 states plus FCT Abuja 
Target sample selection involved three stages. The first was at the Enumeration Area (EA) level with a sample of 1,200 EAs, the second was at Household (HH) level with a sample of 20 HHs in each EA and the third was at Individual level with 1 individual sampled in each HH
Target sample size  = 24,000; Total Achieved = 20,841 (Response rate = 87%)
Results were weighted at the three levels to provide the total adult population. This was also benchmarked to National population estimates for verification
Sample design, household listing and weighting conducted by the National Bureau of Statistics (NBS)
Fieldwork was conducted from  July to September 2012 by AC Nielsen
The survey is based on the FinScope Methodology
The questionnaire was translated into Hausa, Yoruba, Igbo and Pidgin English
Sampling of questionnaires  was based on proportional representation (i.e. population size) per State as follows:
No of questionnaires
Population per State
400
Population <  3 m
600
Population ≥ 3 m but < 4 m
800
Population ≥ 4 m but < 5 m
1,000
Population ≥ 5 m but < 7 m
1,200
Population ≥ 7 m
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 Nationally representative of all adults (18+) across all 36 states plus FCT Abuja 

 Survey has been conducted four times in 2008, 2010, 2012 and 2014 

Objectives 

“Relevant and reliable data on the demand for and usage of a range of financial products, both 
formal and informal” 

 Input to evidence-based financial inclusion policies & reform 

 Provide credible benchmarks & indicators 

 Highlight financial access trends over time 

 Analyse the market opportunity for the unbanked & low income segment 

About the EFInA A2F Survey 

Methodology in 
2014 

 The questionnaire was translated into and administered in Hausa, Yoruba, Igbo and Pidgin 
English 

 Sample design was provided by the National Bureau of Statistics (NBS) 

 Household listing and data collection were conducted from August to November 2014 by 
Nielsen Nigeria Limited with supervision by the NBS 

 Results were weighted by NBS to provide the total adult population. This was also benchmarked 
to national population estimates for verification 

 

 

 
Coverage in 2014  22,044 questionnaires were completed (92.0% completion rate) 



 
 

 
 

 
 

 
 

 
  

Analysis of Adult Women vs. Men 
Some Potential Prosperity Indicators 
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Education Profile by Gender 

 

11.5% 

37.6% 

22.8% 

28.0% 

19.2% 

43.2% 

20.5% 

17.2% 

Tertiary education

Secondary education

Primary education

No formal education

% of men % of women

 Of the 93.5m adult population, 50.0 million (53.5% of the total adult population) are women and 43.5 
million (46.5% of the total adult population) are men 

 28.0% of adult women have no formal education compared with 17.2% of men  

 11.5% of adult women are educated up to tertiary level compared with 19.2% of men  

Source: EFInA Access to Financial Services in Nigeria 2014 survey 

Education profile 
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Income Levels by Gender 
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There is a significant income gap between women and men: 

 7.7 million adult  women earn no income compared with 4.0 million adult men 

 41.5%  of adult women earn N20,000  ($100) or less per month compared with 36.9 % of adult men  

 Only 1.6%  of adult women earn over N70,000  ($350)  per month compared with 5.3% of adult men  

 

Source: EFInA Access to Financial Services in Nigeria 2014 survey 
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Livelihood Profile by Gender 

 

0.7% 

1.9% 

14.2% 

4.2% 

16.4% 

3.6% 

12.7% 

19.4% 

2.2% 

4.3% 

7.5% 

8.4% 

8.8% 

9.2% 

18.0% 

18.1% 

Salaries from domestic chores/farm work

Salaries from theformal sector

Trading goods and services (non-farming)

Government salary

Money from friends and family

Commercial farming

Small-scale farming

Own business (non-farming)

% of men % of women

 16.4%  of adult women rely on family/friends for their livelihood compared with  8.8% of adult men 

 Only 1.9% of adult women get their main source of income from the formal sector compared with 4.3% of adult 
men 

 

Source: EFInA Access to Financial Services in Nigeria 2014 survey 

Main source of income 
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Uptake of Financial Products/Services by Gender 
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Total

Male adults Female adults

Number in millions 

Source: EFInA Access to Financial Services in Nigeria 2014 survey 
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How Does EFInA Use Data? 

13 

 
Industry Players 

 
Regulators 

• To galvanise market operators by providing intelligence for  their 
market research 

• To ensure the development of customer-centric product innovation 
as revealed by the demand-side data 

 
Measure EFInA’s 

Impact 

• To provide an unbiased, reliable status of financial inclusion in 
Nigeria – a large and complex country 

• To provide evidence for regulators  to develop new policies and 
regulations  to promote financial inclusion, if required 

• To measure the effect of policies and regulations aimed at 
deepening financial inclusion – and course correct as needed 
 
 

• To measure and evaluate EFInA’s  impact in promoting financial 
inclusion  in Nigeria over the past seven years 

• To identify emergent areas of need that require EFInA’s 
interventions 
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THANK YOU 

 

Contact 
info@efina.org.ng 

Website 
www.efina.org.ng 
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