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Female entrepreneurs can drive 
prosperity in Africa 

• Africa’s women represent a huge under-
utilized resource for business and national 
prosperity  

• Today, Africa has one of the fastest and 
strongest economic growth rates and highest 
return on investment in the world. 

• However this positive growth of African 
economies cannot be sustained if over a  half 
of its human capital is not utilized 

 

 

 



Female entrepreneurs can drive 
prosperity in Africa 

• Given its vast array of resources, Africa has the 
potential to contribute to economic and social 
development around the world, if female  
entrepreneurship is scaled up to realize 
current and future opportunities. 

• To maximize Africa’s growth opportunities, 
economic participation of both men and 
women needs to be facilitated to ensure full 
potential 

 

 



Gender inequality in Africa 

• Gender inequality is a major constraint to 
female entrepreneurship, and is costly for 
economic growth and social development 



Gender inequality in Africa 

• TheGlobal Gender Gap Report (2013) 
confirmed a correlation between gender 
equality and the level of competitiveness, GDP 
per capita, and human development (1).  
Studies from Uganda (2) and Kenya (3) 
indicated that the countries could gain 2% of 
GDP growth  and  2% to 3.5% of yearly GDP 
respectively, if gender inequality were 
eliminated 



Gender inequality in Africa 

• Some studies have shown that women’s 
earnings and income, is correlated with 
increased education attainment children, well-
being and business development and 
expansion 

• A statistic correlation between gender 
inequality index and the Legatum Prosperity 
Index shows a significant negative correlation 
of -0.6 ( Figure 1 to be displayed) 



Gender inequality in Business 
ownership in Africa 

• Although polling data from Gallup show women 
and men own approximately equal numbers of 
business across the continent (22% and 24% 
respectively), there is substantial differences 
between countries (Heat Map on page 22 to be 
displayed) 

• Female ownership is high in Madagascar (67%), 
Ghana (34%), Guinea (33%), Benin (32%), 
DRC(31%), and Nigeria(31%). The rates are 
significantly lower in Morocco(3%), Egypt(4%), 
Botswana and Tunisia–both 6%. 
 



Gender inequality in Business 
ownership in Africa 

• Also although there is little gender difference 
in business ownership large numbers of 
women dominate in small/micro-enterprises, 
while male counterparts dominate the larger 
and higher-end enterprises.  

• Women dominate enterprises with low 
growth opportunities,  

• They are necessity entrepreneurs, mainly for 
poverty alleviation 



Gender inequality in Business 
ownership in Africa 

• Women account for a significant part of the 
informal economy from 23% in Egypt to 82% 
in Tanzania (Gallup Poll data &ILO 
2013)(Figure 2 to be displayed). 

 



Few women own large businesses 

• A few women in the informal sector own big 
businesses. 

• There is evidence of women, though small in 
number, operating large and high end 
businesses. These women can serve as role 
models to fellow women if their businesses 
are recognized in media. 



Barriers for women entrepreneurs 

 
• Barriers for women entrepreneurs include social prejudice, 

poor access to education, limited access to finance, and 
exclusion from business and social networks 

• This is mainly a result of socio economic and cultural 
factors, which have denied women’s access to resources 
such as land. A government report revealed that only 19% 
of Tanzanian women owned land or had customary rights  

•  In a collateralized banking system, limited access to land 
denies women access to entrepreneurial finance. 

• Social prejudices denies women access to social networks 
which are important for business growth. 
 
 



Barriers for women entrepreneurs 

• Education is the key to women’s upward mobility both 
financially and socially. 

•  Lack of education makes women less prepared to start 
and manage formal and large businesses.  
 

•  Most formal-sector businesswomen attain tertiary 
education that includes business training courses and 
college degrees.  

• World Development Indicators showed that girls to 
boys enrolment ratio is lower in Sub-Saharan Africa 
(874.9 girls to every 1,000 boys) than in MENA 
countries (1,003 girls to every 1,000 boys 
 
 



Barriers for women entrepreneurs 

• Among the Sub-Saharan African countries, 
Namibia, Rwanda, Congo Republic, Botswana and 
Malawi had the highest rates (equal or more girls 
per every 1000 boys enrolled).  

• Among the lowest enrolment rates were Chad, 
Angola, Central African Republic, Djibouti, and 
Sierra Leone. More women (66%) than men 
(59%) completed elementary school or less, while 
fewer women than men attained tertiary 
education.  



Solutions to barriers 

• Solutions that offer women new networking 
opportunities, access to finance, education, 
including and business education are among 
key factors that will sustain and incentivise 
formal sector businesses.  

• Initiatives that facilitate women’s access to 
business networks are important 

• Increased ICT usage among women can also 
help them grow their businesses. 



conclusion 

• A concerted effort by governments and civil society is 
needed to ensure that the full potential of African 
women is leveraged for the benefit of national 
economies, communities, and individual households. 

•  Currently, the number of women in formal-sector 
businesses is increasing, and these entrepreneurs and 
innovators help to provide role models. But that is 
not enough.  

• The major challenge is to facilitate greater access for 
the multitude of women’s to the formal sector, to 
move them to greater business ownership, and to 
remove the many barriers to upward mobility. 
 


